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Toy industry on the ascendant, says study
Date: 09/01/2012 | Edition: Delhi | Page: 2 | Source: Bureau | Clip size (cm): W: 15 H: 9

Clip: 10of 1

NEW DELHI: The Indian toy
marker is likely to be worth Rs
13,000 crore by 2015 and the
Delhi market is expected to
contribure o a great exrent,
saysareport. Centres like Del-
hi, Ahmedabad, Bangalore,
Hyderabad, Kolkara and Pune
are emerging as oy manufac-
turing hubs, said D S Rawar,
secretary general of the Asso-
ciated Chambers of Commerce
and Industry of India, while re-
leasing the findings of the study
ticled “Toy Industry in India:
The Way Forward’in the city.
Small toy shops rule the un-
organised indusery while mul-
-brand oy outers and brand-
ed roy shops in malls like
FisherPrice, Funskool, Ham-
leys, Hasbro International ,
Lego, Majorerce, Marttel, NICI
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and others carter tothe middle
class and above.

According to the report, the
toymarkeris growingatacom-
pounded annual growth rate
(CAGR) of 20 per cent. Thedo-
mestie toy market is currentdy
wortharound Rs 7,500 crore.

However, the domestic mar-
ketishighly fragmenred, unor-
ganised and dominared by mi-

cro and small seale manufac-

wrers. Nearly 70 per cent of

the Indian roy market is unor-

ganised, but it provides em-

ployment toabour 251akh peo-
le.

“The Indian oy industry
caters ronearly four crore kids
in the age group of upro 12
vears across the country. Bur,
domestically manufactured

toys account for only 15 per

cent of the market.

The resr of the marker is
flooded with toys from coun-
tries like China, the United
Srares, the UK, Korea and
Malaysia,” said Rawat.

The craze for video games
has also denred the roy busi-
ness. “Dogged by lack of adver-
tising, innovation, infrastruc-
ture, markerting, entry of

ascendant, says study

foreign brands and no proper
distribution system, the domes-
tic toy industry mustbe provid-
ed with credit and marketing
assistance by the govern-
ment,’suggested Rawar.

Toy manufacturers in Delhi
suchas Vimal Toys, Ayush Toys
and Khanna Toys echo similar
thoughts saying business has
gone down and government
aid will help in boosting
growth.

“Tier I and III cities are
emerging markets for manu-
facturers as we are exploring
and expanding in these cities
[0 garner nore revenue.

The government's interven-
tion will help us grow faster,”
said Ajay Kumar, owner of
Ayush Toys.
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